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(TEL: 03-5654-1548)

May 19, 2020

TOMY Company, Ltd. (hereinafter “Tomy”) hereby provides notification that differences have arisen between its

non-consolidated results for the fiscal year ended March 31, 2020 and the previous fiscal year, as follows.

1. Differences between non-consolidated results for the fiscal year ended March 31, 2020 (April 1, 2019 to
March 31, 2020) and the previous fiscal year

percentage (%)

Operati Ordi . Basic earnings
Net sales perating ramnary Profit (loss) g
profit profit (loss) per share
Millions of yen | Millions of yen | Millions of yen Millions of yen Yen
Results for the fiscal year
90,403 9,073 10,456 (8,472) (88.91)
ended March 31, 2019 (A)
Results for the fiscal year
83,474 6,075 7,465 4,979 52.24
ended March 31, 2020 (B)
Increase (Decrease) (B-A) (6,929) (2,997) (2,991) 13,451 -
Increase (Decrease)
(7.7) (33.0) (28.6) - -

(Reasons for the differences)

In Japan, sales were generally weak due to an absence of excitement throughout the toy market during the year-end

and new-year shopping spree, which is considered to be the largest annual shopping spree. Under the circumstances,

there was a significant decline in sales in products for boys. Sales of BEYBLADE BURST declined year on year despite

maintaining better levels than expected and enjoying long-lasting popularity. Overseas-bound exports of

TRANSFORMERS declined due to the reactionary drop in the sales of the movie-related products rolled out during the

previous fiscal year, while the sales of DUEL MASTERS remained soft in a shifting competitive environment in the

trading card market. In products for girls, LICCA reversed its course to lower its sales, which compensated from the

strong performance lasted for two years from the 50th anniversary of its birth. As a result of the above and other factors,



net sales, operating profit, and ordinary profit fell below levels achieved in the previous fiscal year. Profit, on the other
hand, increased. The increase in profit arises from the absence this year of the loss on valuation of shares of subsidiaries

and associates recognized (non-consolidated basis) in the previous fiscal year.

End of notice



