Looking back, we witnessed many challenges in the past year that affected our business activities includ-
ing the increasing uncertainty of the global economy, the Great East Japan Earthquake and the Thai-
land flood, as well as the widespread sense of self-restraint among consumers. On the other hand, the
sight of children playing with the toys we sent to the disaster-stricken areas, and the happiness that play

brought to the children and those around them, reminded us about the wonderful social value of toys.

The Japanese toy industry faces issues such as the low birthrate, a slump in consumption and price
deflation, and is under considerable pressure to reform. As | have repeated often since becoming
President & CEO in 1986, we must maintain a sense of crisis and realize that the future lies in change,
reform and innovation, not in staying on the same path as today. By merging with
TAKARA in 2006, we took our place among Japan's largest toy manufacturers.
Subsequently, we proceeded with the reforms that would launch us toward be-
A . coming a global player. In April of last year, we acquired a NASDAQ-listed U.S.

By Co n t' n ua ,,y a da Pt ' n g a n d toymaker, and in August brought two more U.S. baby-product companies into

our Group, accelerating our efforts to create a global management structure and
P P realize the benefits of integration.

evo ,V' n 9’ We W' ,, Ove rco m e t h eée We also believe that while we are boldly moving forward with our future
growth it is the right time to cultivate human resources that can support our future
direction through a decisive generational change. | hope that the new genera-

difficult times to become a

that will boost our performance and enhance the TOMY Group's

truly global corporation and

with the world's toymakers requires that we use our originality

t h e WO r , d '5 P r em i e r t oy m a ke r as a Japanese toymaker to develop high-value-added prod-

ucts. We must have a sense of pride and responsibility as

toymakers, creating “killer contents” from our toys so that
we distinguish ourselves from our competitors through
new value creation.

We will continue to contribute to society through our
toys, in the hope of bringing richness to the hearts of chil-
dren that will lead to their healthy growth, for it is children

TOMY Company, Ltd. (hereafter TOMY), is a global force in toys, infant & children’s the world over who hold the key to our future.
merchandise and entertainment, offering dreams and excitement to children and
adults the world over. The company manufactures products based on its own brands,
which include Beyblade, Transformers, Tomica, Licca, Plarail, ERTL and others. TOMY ,
Kantaro Tomiyama,

also produces and distributes products under licensed brand names such as Disney, Prosident & CEO r}a\ —:(_3; —ES
B T KE

Chugginton and other world-famous brands. TOMY Company, Ltd.
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