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Future Outlook

EPISODE 3 (Special Feature)

Initiatives for the Creation of New Value
Content Creation

Digital (Apps)
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EPISODE 4
Stakeholders and Value Creation

What Must Be Preserved in the Future
CSR Policy

Priority Issue: Commitment to Quality Manufacturing

Priority Issue: Coexistence with Society and the Global Environment

Priority Issue: Sound Management Execution

Corporate Governance

Board of Directors / Audit & Supervisory Board Members
Six-Year Financial Summary

Product History

Corporate Information / Stock Information

TOMY's annual report has received a number
of awards, including in two leading U.S. annual
report competitions, the LACP Vision Awards
and the International ARC Awards,
demonstrating that the report is well received
overseas for its content and expression. We
will continue to position dialogue with our
stakeholders as the basis of ahost of
corporate activities and work to communicate
information to our shareholders and investors
inan easy-to-understand format.
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