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The TOMY Group has inherited the Founding Philosophy as a set of 
unwavering values since Eiichiro Tomiyama created Tomiyama Toy 
Seisakusho, the predecessor to TOMY, in 1924. While the toys that 
are sought after continue to evolve as time passes, we continue 
to hold on to the idea of exciting the world’s markets with our 
outstanding products.
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