Vision
1 Unchanging Philosophy

and Past Growth
——The TOMY Group Values

ol AN

Our Aims and the Management
We Have Adopted to Achieve Them
——TOMY Group Growth Strategy

Message from the President

Synergy in the TOMY Group
T-ARTS / KIDDY LAND

How to Fulfill Our Sustainability?
——TOMY Group’s Sustainability

Sustainability Initiatives

Management

55
56

58

62
66
72
73

The TOMY Group Philosophies
The TOMY Group History
Message from the Chairman

TOMY Group Value Creation Process

Special Feature

The Power to Create Asobi

The power to think up asobi (Human capital)
The power to create asobi (Intellectual capital)

The power to spread asobi around the world
(Social and relationship capital)

Conversation between Directors

New Business Showcase

Data Section

Financial Highlights

Six-Year Financial and
Non-Financial Summary

Review of Fiscal 2022
(the fiscal year ended March 31, 2023)

Product History
Our Products
External Evaluations

Corporate Information/
Stock Information





