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Cover Concept

To celebrate the 100th anniversary of the
TOMY Group, the cover of this report
shows a journey that brings the joy of
asobi across the globe aboard an airplane.
The vapor trail forming the number
“100" emphasizes the milestone, while the
airplane is inspired by the Aero Plane
Breguet created by Eiichiro Tomiyama,
founder of Tomiyama Toy Seisakusho, the
predecessor of today's TOMY. This design
reflects the Group’s commitment to
connecting its history with the future. A
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Integrated Report 2024 Editorial Policy

This year, we have transitioned from publishing an annual
report to issuing our first integrated report, offering
enhanced and more comprehensive content.

The purpose of this report is to provide stakeholders
with a deeper understanding of the TOMY Group’s medium-
to long-term value creation, encompassing both financial
and non-financial perspectives. Through dialogue with
stakeholders, we aim to further enhance corporate value
and establish a positive cycle of co-creation. This report
distills the key strategies that drive our ambition to become
a Global Asobi Company and presents them within the
framework of our value creation process.

The report’s editorial approach is
based on the International Environment
Integrated Reporting Framework &t e
recommended by the IFRS
Foundation and the Guidance for mE
Collaborative Value Creation Guidance for

= Collaborative
developed by Japan'’s Ministry of Value Creation
Economy, Trade and Industry.

Disclaimer

This report contains forward-looking statements including
prospects, targets, plans and strategies. These are based on
judgments and assumptions from the currently available
information and do not guarantee or warrant any financial estimates
or business development.



